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CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
SECOND QUARTER 2017 (APRIL 1, 2017 THROUGH JUNE, 30, 2017)

This is 1o certily that to the best of the undersigned’s knowledge and belief, (i) all programming
(including each feed, in each language and all VOD programming) (collectively. the
“Programming™) provided by ("Network™) to each video program
provider during the second quarter of 2017 complics with the closed captioning rules set forth in
Section 79.1(b), er seq., of Title 47 of the Code of Federal Regulations (the “Regulations™), (it)
Network provides Programming to each video program provider that complies with the
captioning quality standards of Section 79.1()(2) of the Regulations. and (iii) Network has
adopted and follows the Best Practices set forth in Section 79.1(k)(1) of the Regulations.

This is to further certify that Network does not currently contain any children’s programming as
defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications
Commission (the “Children’s Programming Rules™). In the event that the Network includes any
children’s programming on its schedule alier the date hercof. Network will provide in writing, by
the tenth day following the end of the calendar quarter in which such children’s programming is
added, a description of such programming specifying the dates and time of transmission and the
duration of the “commercial matter” included therein.
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NETWORKS.

Jessica Stukonis

Manager

Distribution & Legal Affairs

(646) 564-7749
jessica.stukonis@amcnetworks.com

July 6, 2017

Ms. Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

Re: Children’s Television Programming
Certification of Compliance, 2" Quarter 2017

AMC Network Entertainment LLC (AMC)

IFC TV LLC (IFC)

WE tv LLC (WEtv)

Sundance TV LLC (Sundance TV)

New Video Channel America LLC (BBC America and BBC World News)

Dear Ms. Browne:

You have recently requested information from us on behalf of Charter/Time Warner Cable to
assist it in its record keeping obligations respecting the commercial limitations imposed on children's
programming by the Children’s Television Act of 1990. We hereby advise you that, for the above
referenced calendar quarter, none of the above referenced Networks' programming was originally
produced and broadcast primarily for an audience of children 12 years old and under.

We trust that this satisfies your request.

Sincerely,
<’.{I’.,.r' o _r"/ﬁ./’/."’ﬁ"f
= e, /_, “{{’/'*\
r N T

.Jegsica Stukonis
Manager, Distribution & Legal Affairs
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AMERICA SUNDANCETV. WE WFCFilms HILAKATIONAL New York, NY 10001 www.amcnetworks.com



NETWORKS.

Jessica Stukonis

Manager

Distribution & Legal Affairs

(646) 564-7749
jessica.stukonis@amcnetworks.com

July 6, 2017

Ms. Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

Re: Children’s Television Programming
Certification of Compliance, 2" Quarter 2017

+« AMC Networks Latin America LLC (El Gourmet & Mas Chic)
Dear Ms. Browne:

You have recently requested information from us on behalf of Charter/Time Warner Cable to
assist it in its record keeping obligations respecting the commercial limitations imposed on children’s
programming by the Children’s Television Act of 1990. We hereby advise you that, for the above
referenced calendar quarter, none of the above referenced Networks' programming was originally
produced and broadcast primarily for an audience of children 12 years old and under.

We trust that this satisfies your request.

Sincerely, e —
—
G 7

o

~Jessica Stukonis
Manager, Distribution & Legal Affairs

T 212.324.8500

]
. ; - . . AMCNETWORKS. 11 Penn Plaza
AMERICA CBB SUNDANCETV. M FFCFilms ITrAHATIONAL . New York, NY 10001 www.amcnhetworks.com



This is to certify that as a standard practice, Antena 3 formats and airs the following
children's programs and series so that the total commercial time (including local avails)
~does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children's Television Act of 1880 and the rules and regulations of

the Federal Communications Commission:

Children's P Aired During S LQ 2017

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of July 2017.

Signature

Name

Title



NETWORK’S NAME: Aplauso TV
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION - SECOND QUARTER 2017

This is to certify that the Aplauso TV programming service (the “Service™), to the extent it airs

children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during Second Quarter (April - June) 2017.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
30th. day of June 2017.

Signature: Cofloer £, Glynn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)
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SEE YOURSELF HERE

June 30,2017

RE: Children’s Programming Certification

Dear Affiliate:

This is to certify that ASPiRE programming service (the “Service™), to the extent it airs children’s programming
as defined under 47 CFR 76.255 of the rules and regulation of the Federal Communications Commission, has
aired no more than 10.5 minutes of commercial matter per hour on the weekends, and no more than 12 minutes
of commercial matter per hour on weekdays during children’s programming, and is otherwise in compliance
with the Children’s Television Act of 1990.

The following sets forth children’s programming aired on the Service through and including the Second Quarter
of 2017: None.

Best regards,

J) ////// 'r At

Melissa lagram’
VP, Channel Manager

2077 Convention Center Concourse * Suite 300 © Atlanta, GA 30337 aspire.tv
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. BabyFirst

watch your baby blossom

June 27, 2017

Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

Re: Certificate of Compliance

Dear Maria,

This letter certifies that to the best of my knowledge after reasonable review,
BFTV, LLC is in compliance with the “commercial limitations” set forth in the
Children’s Television Act of 1990 and Closed Captioning requirements set out under 47
C.F.R. 79.1 during the 2nd quarter of 2017 and the 21* Century Communications and
Video Accessibility Act of 2010, Additionally, our CALM Cerlification is available at
wwv.babyfirstiv.com under the Company information tab.

Sincerely,

Karl D. Knepley
EVP and CFO

« 10380 Santa Monica Bivd., Suite 310, Los Angeles, CA 90025
- (p)310.442.9853 « (f) 310.826.2534 « www.BabyFirstTV.com



CHILDREN'S PROGRAMMING CERTIFICATE

BabyTV hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications
Commission during the second quarter of 2017.

Al

Dated: / I
Alex Maier
Senior Vice President
Operations and Distribution
BabyTV




CHILDREN'S PROGRAMMING CERTIFICATE

BTN hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications
Commission during the second quarter of 2017,

Dated: é// S/ E ’ P A
t London
Manager, Programming



Cable Provider: Time Warner Cable
Network Name: BYU Broadcasting (a non-commercial, educational broadcasting station)

Address: BYU Broadcasting
Brigham Young University
Provo, Utah 84602

Email Address: heidi.chewning(@byu.edu
Phone Number: (801) 422-8495
Fax Number: (801) 422-0298

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2017
{APRIL 1, 2017, THROUGH JUNE 30, 2017)

This is to certify that, during the above-captioned calendar quarter, the BYU Television
programming service (the “Service™), to the extent that it aired children’s programming as
defined under 47 C.F.R. § 76.225 of the rules and regulations of the Federal Communications
Commission, aired during such children’s programming no more than 10.5 minutes of
commercial matter per hour on weekends and no more than 12 minutes of commercial matter per
hour on weekdays, and is otherwise in compliance with the Children’s Television Act of 1990.

[ hereby declare under penalty of perjury that, to the best of my knowledge and belief, the
foregoing is true and correct.

Signature: By CW‘

Name: Heidi N. Chewning
Title: Licensing Administrator

Date: July S, 2017



Children’s Programming Certification
Second Quarter 2017
April 1st, 2017~ June 30th, 2017

This is 1o certify that as a standard practice. Canal 52MX formats and airs the following
children™s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.
in compliance with the Children’s Television Act ol 1990 and the rules and regulations of’

the Federal Communications Commission:

Children’s Programs Aived During Second Quarter 2017

NONI:

| hereby declare under penalty of perjury that the {oregoing is true and correct.

Iixecuted this 1st day of July 2017.

Y/
S}y nature

Noame: Ricardo de L.edn Banuet
Title: Programming Director at

MVS NET.S. A.DEC. V. (Fk.a. MVS Television)
Licensor and Provider of Canal 52MX
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CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock howur) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television.
Act of 1990 and the rules and rcgulations of the Federal Communications Commussion (the
“FCC™.

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programrming commercial limits were exceeded during the referenced calendar quarter

arc explained in detail below. 1 further certify that I have been designated by
\w—t_:—‘-g \“hllgzﬂlé aainp s as the official responsible for oversight of compliance with
the ildren’sp  amming commercial [imits, and [ am familiar with the Regulations.

List children’s programs run during calendar quarter:

A—
/

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Exeeuted this 7;’91?7 ~ 55 NP 2017.

.

Signature

Name (Print)

BTN
Title




This is to certify that as a standard practice, Canal SUR formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children's Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

hildren‘s P Aired During S T 2017

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of July 2017.

J “
ol J
4 7 Signature

Name

Title



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

/]/') /LTV as the official responsible for oversight of compliance with
the | FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

! b0/, Chgfer 7V
/ eolfoth \brodoxm/pﬂ& (UprKshap
Fred f‘/ Syoie Ghow bLM 7. Adier/or1es
fhuyls and Toles
Lhats T 7pe Brdle

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this ¢ 2[2 day of :77//’)6, 2017.
AL
gnature
Bonnle 00,/45’ rs
Name (Print)

Dir w2l [ e rrner )‘?ﬁ/ﬁf&/ﬁ

Title



Capital
" Cappitad Distriot Kegional OYf Tnack Lolling Conpoxation

510 Smith Street, Schenectady, New York 12305
© (518) 344-5200

June 26, 2017

Ms. Maria Browne

Davis Wright Tremaine, LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, DC 20006-3401

Re: Exemption from Complianhce with Children’s Television & Closed Captioning Programming
Laws — 2nd Quarter (April 1, 2017 to June 30, 2017)

Dear Ms, Browne:

We are writing in response to your previous request to certify compliance from Capital District
Regional Off-Track Betting Corporation (Capital OTB) with the Children’s Television Act of 1990
and the closed captioning requirements of the Telecommunications Act of 1996 and the Federal
Communications Commission rules implementing these Acts.

Background

Capital OTB Network can be seen in the Capital Region on Time Warner’s Cable Channel 8.2/1250.
The network displays live horseracing and race replays as well as horseracing related information
and programming. This programming can be seen virtually 24 hours a day, seven days per week.
The Capital OTB Network is exempt from the requirements of the Children’s Television Act of 1990
and the Closed-Captioning requirements of the Telecommunications Act of 1996.

Exemption from requirements of the Children’s Television Act of 1990

On April 9, 2007 a representative of the Federal Communications Commission confirmed to a
Capital OTB representative that cable networks are not required to air children’s programming.
Therefore Capital OTB is exempt from airing programming in response to the Children’s Television
Act of 1990.

Exemption from Closed-Captioning requirements of the Telecommunications Act of 1996
Capital OTB also maintains that we are exempt from providing closed-captioning per

Section 79.1(d) (12) of the Federal Communications Commission’s rules of Exemptions from Closed
Captioning, which states the following:

Channels producing revenues of under $3,000,000. No video programming provider shall be
required to expend any money to caption any channel of video programming producing annual gross
revenues of less than $3,000,000 during the previous calendar year other than the obligation to pass
through video programming already captioned when received pursuant to paragraph (c¢) of this
section.



June 26, 2017 Page 2

Capital OTB defines gross revenue as monies generated from commercial advertisements
appearing on Capital OTB Network. Under this enclosed definition, Capital OTB Network
produces annual gross revenues well under $3,000,000. Based upon the above rule and criteria
the Capital OTB TV Network is exempt from providing Closed Captioning.

Please accept this letter as Capital OTB Network’s exemption from the Children’s Television
Act of 1990 and the closed captioning requirements of the Telecommunications Act of 1996 for
the 2™ Quarter (April 1, 2017 ~ June 30, 2017). A similar letter of exemption will be filed upon
request for each quarter of the calendar year.

Sincerely,

bt B

Robert J. Dantz
OTBTV
Capital OTB



CERTIFICATIONS

SECTION 79.1(j)(1) CLOSED CAPTIONING QUALITY CERTIFICATION

Pursuant to Section 79.1(j)(1) of the rules of the Federal Communications Commission, 47
C.F.R. § 79.1(G)(1) (“FCC Rules”), the CBS Sports Network (“CBSSN”) hereby certifies that in
the ordinary course of business, CBSSN has adopted and follows the Best Practices set forth in
Section 79.1(k)(1) of the FCC Rules.

Certified By: Andie Schwartz, Esq.
Assistant General Counsel

CBS Sports Network

51 West 52nd Street, Bldg. 1345/22
New York, New York 10019

I. June 30, 2017

CLOSED CAPTIONING COMPLAINTS AND CONCERNS ABOUT CBS SPORTS
NETWORK PROGRAMMING

Please contact us if you have a concern or a complaint about closed captioned programming on
the CBS Sports Network.

E-mail: cbssncccomplaints@cbs.com
Phone: 203-965-6493
Fax: 203-965-6491

For written closed captioning complaints or concerns, you may contact:
CBS Sports Network

Attention; Mike Angeloni

555 West 57th Street



17th Floor
New York, NY 10019

CHILDREN’S TELEVISION ACT COMPLIANCE

In accordance with the Children’s Television Act of 1990, 47 U.S.C. § 503(b)(6)(B) and 47
C.F.R. §76.225 and 47 C.F.R. §76.1703 (the “Regulations”), CSTV Networks, Inc. d/b/a CBS
Sports Network certifies that the CBS Sports Network programming service does not format or
air any “children’s programming” (as defined under the Children’s Television Act of 1990) and
is thereby in compliance with the Regulations.

COMMERCIAL ADVERTISEMENT LOUDNESS MITIGATION ACT COMPLIANCE
CERTIFICATION

This is to certify that:

1.Pursuant to Section 73.682 of the Code of Federal Regulations, all commercial advertisements
and promotional announcements embedded in programs distributed by CSTV Networks, Inc.
d/b/a CBS Sports Network (“Programmer”) and carried on the CBS Sports Network are in
compliance with the loudness control practices contained in the Advanced Television Systems
Committee (ATSC) A/85: Recommended Practice: Techniques for Establishing and Maintaining
Audio Loudness for Digital Television (“ATSC A/85 Recommended Practice™) at the point of
distribution by the Programmer to authorized reception equipment operated by downstream
multichannel video programming distributors.

2.Compliance with the ATSC A/85 Recommended Practice is determined by Programmer
through the use of equipment and associated software that is installed, utilized and maintained in
a commercially reasonable manner.



CHILDREN’S PROGRAMMING CERTIFICATE

CCTV hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications
Commission during the second quarter of 2017.

e , Z Lty
Steven A. Carcano
Senior Vice President
Distribution
Fox Cable Networks Services



H BN ERAL A
China Television Corporation

234 E. Colorado Blvd. #520, Pasadena, CA 91101. US.A.
Tel; (626)795-8864 Foux: (626)795-1188

CHILDREN’S PROGRAMMING CERTIFICATION

SECOND QUARTER, APR 1, 2017 THROUGH JUN 30, 2017

This is to certify that as a standard practice, CCTV- 4 airs the following
children’s programs and series, “Cartoon City”. The undersigned hereby
certifies that the network formats and transmits the above children's
programs and series (originally produced and broadcast primarily for
children 12 years old and younger), and the total commercial times is

no more than 10.5 minutes per hour on weekends and 12 minutes per hour
on weekdays, in compliance with the Children's Television Act of 1990 and

the rules and regulations of the Federal Communications Commission.

| hereby declare under penalty of perjury that the foregoing is true and

correct.

Executed on Jun. 30, 2017

(

Dawei Liang

President

China Television Corporation



NETWORK’S NAME: Cine Clasico
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION - SECOND QUARTER 2017

This is to certify that the Cine Clasico programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the Second Quarter (April - June) 2017.

Children’s Programming Aired During Quarter Referenced
100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
30th day of June 2017.

Signature: Cofleer £, Glpm

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



CSPAN

CREATED BY CABLE
OFRRED AS A PUBUC SERVICE

QUARTERLY CHILDREN'’S TELEVISION PROGRAMMING CERTIFICATION
(Pursuant to § 76.225(c) of FCC Rules)

This is to certify that National Cable Satellite Corporation, d/b/a C-SPAN (hereafier, "C-SPAN")
formats and transmits programming on C-SPAN, C-SPAN2 and C-SPAN3 containing no
commercial matter. Accordingly, all programming produced by C-SPAN is in full compliance with
the Children's Television Act of 1990 and the commercial time limits of § 76.225(a) of the rules

and regulations of the Federal Communications Commission (the "Rules").

This certification is provided to affiliates of NCSC in order to permit them to comply with the
Rules. If, at any time in the future, C-SPAN, C-SPAN2 or C-SPAN3 carries programming that
contains commercial matter, NCSC will notify its affiliates in a timely manner.

This certification is valid for the period from Apr 1, 2017 through Jun 30, 2017.

NATIONAL CABLE SATELLITE CORPORATION, d/b/a C-SPAN

F K

Peter Kiley .
Vice President, Aff 1ate R ations and Communications
National Cable Sat soration, d/b/a C-SPAN

400 North Capitol Street, NW
Washington, DC 2000}



NETWORK’S NAME: Cuba Play
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION - SECOND QUARTER 2017

This is to certify that the Cuba Play programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the Second Quarter (April - June) 2017.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
30th day of June 2017.

Signature: Cofleen £. 47{3&44

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



June 26, 2017

Maria T. Browne

Davis Wright Tremaine LLP

1919 Pennsylvania Avenue N.W. Suite 800
Washington, DC 20006-34-1

4

Re: Certification of Compliance with Children’s Television Laws & Closed

Captioning
Dear Maria:

This letter is intended to assist Charter Communications and its affiliates in
satisfying its obligations under Section 79.1(b) of Title 47 of the Code of Federal
Regulations regarding closed captioning. The CW hereby certifies that the
programming on The CW Plus television service was in substantial and material
compliance with Section 79.1(b) of the FCC’s closed captioning requirements for the
three month period ending June 30, 2017.

Further, The CW hereby certifies that the programming on The CW Plus television
service was in substantial and material compliance with Sections 76.1703 and
76.225 of the FCC’s rules implementing the Children’s Television Act of 1990 for the
three month period ending June 30, 2017.

Regards,

Russell H. Myerson
Executive Vice President

RUSSELL H. MYERSON
EXECUTIVE VICE PRESIDENT
AFFILIATE RELATIONS AND TECHNOLOGY

T 818 977 8480 C 213 973 8480
F 818 977 7949

russell.myerson@cwtv.com
THE CW TELEVISION NETWORK
411 N, HOLLYWOOD WAY, #218 BLDG, 2R, BURBANK, CA 91505



To: All Partner Stations From: Maureen Milmore, VP Production

Re: FCC Children’s Quarterly Report — 1st Quarter 2017

Date: June 26,2017 Copies To:

ATTENTION PUBLIC FILE ADMINISTRATOR

The CW Television Network Teen/Young Viewer Programming

Below is a list of 2™ Quarter 2017 CW Teen/Young Viewer Programming for your public files.
Statement

This statement is designed to furnish you with additional information concerning the commercial
matter contained in the network’s teen/young viewer programs, and to enable you to more easily
comply with the requirements of the Children’s Television Act of 1990.

The following is a list of all CW Television Network programs which were produced and broadcast
with the intention of primarily reaching an audience of young viewers between thirteen and sixteen
that were scheduled for broadcast during the second quarter of 2017.



2nd Quarter 2017 — CW Teen/Young Viewer Programming

Program: Calling Dr. Pol (E/l)
Rating: TVG
Length: 30 min

Program: Dog Whisperer with Cesar Millan: Family Edition (E/I)
Rating: TV G
Length: 30 min

Program: Save Our Shelter
Rating: TVG
Length: 30 min

Program: Save To Win
Rating: TVG
Length: 30 min

Program: Vacation Creation
Rating: TVG
Length: 30 min

Program: Unlikely Animal Friends
Rating: TVG
Length: 30 min



Calling Dr. Pol (E/l)

Calling Dr. Pol (E/I)

Dog Whisperer with
Cesar Millan: Family
EdRion (E/l)

Dog Whisperer with
Cesar Millan: Family
Edition (E/l)

Dog Whisperer with
Cesar Mlllan: Family
Edition (E/T)

Sat. 7:00am

Sat. 7:30am

Sat. 8:00am

Sat. 8:30am

Sat. 9:00am

04/0117 - #107
04/08/17 - #109
041517 - #111
04/22/17 - #113
04/29/17 - #305
05/06/17 - #307
05/13/17 - #308
05/20/17 - #310
05/2717 - #115
06/03/17 - #118
06/10/17 - #120
06/17/17 - #122
06/24/17 - #124

04/01/17 - #108
04/08/17 - #110
0415117 - #112
04/22/17 - #114
04/29/17 - #306
05/06/17 - #117
05/13/17 - #309
05/20/17 - #311
05/27/17 - #116
06/08/17 - #119
06/10/17 - #121
06/17/17 - #123
06/24/17 - #125

04/01/17 - #259
04/08/17 - #103
04/15/17 - #107
04/22/17 - #111
04/29/17 - #115
05/06/17 - #118
051317 - #122
05/20/17 - #126
05/27/117 - #130
06/03/17 - #1356
06/10/17 - #139
06/17/17 - #143
06/24/17 - #147

04/01/17 - #260
04/08/17 - #104
04/15/17 - #108
04/22/17 - #112
04/29/17 - #116
05/06/17 - #119
05/13/17 - #123
05/20/17 - #127
05/2717 - #131
06/03/17 - #136
06/10/17 - #140
061717 - #144
06/24/17 - #148

04/01/17 - #101
04/08/17 - #1056
04/15/17 - #109
04/22/17 - #113
04/29/17 - #321
05/06/17 - #322
05/13/17 - #124
05/20/17 - #128
05/27/17 - #132
06/03/17 - #137
06/10/17 - #1441
06/17/17 - #145
06/24/17 - #149

Dog Whisperer with

Cesar Millan; Family Save Our Shelter Vacation Creation Save To Win Unlll;e] y %mmal
Edition (E/l) riends
Sat. 9:30am Sat. 10:00am Sat. 10:30am Sat. 11:00am Sat. 11:30am

04/01117 - #102
04/08/17 - #106
04/15/17 - #110
04/22/17 -#114
04/29/17 - #117
05/06/17 - #120
05/13/17 - #125
05/20/17 - #129
05/2717 - #134
06/03/17 - #138
06/10/17 - #142
06M17/17 - #146
06/24/17 - #150

04/01/17 - #204
04/08/17 - #213
04/1517 - #217
04/22/17 - #214
04/29/17 - #2186
05/06/17 - #203
05/13/17 - #201
05/20/17 - #202
05/27/17 - #217
06/03/17 - #216
06/10/17 - #215
06/17/17 - #212
06/24/17 - #207

04/01/17 - #118
04/08/17 - #118
04/15/17 - #120
04/22/17 - #121
04/29/17 - #122
05/06/17 - #123
05/13/17 - #124
05/20/17 - #125
05/27/17 - #126
06/03/17 - #110
06/10/17 - #1114
06/17/17 - #112
06/24/17 - #113

04/01/17 - #109
04/08/17 - #110
04/15/17 - #1114
04/22/17 - #112
04/29/17 - #114
05/06/17 - #115
05/13/17 - #116
05/2017 - #117
05/27/17 - #113
06/03/17 - #114
06/10/17 - #115
06/17/117 - #116
06/24/17 - #117

04/0117 - #101
04/08/17 - #102
04/15/17 - #103
04/22/17 - #104
04/29/17 - #105
05/06/17 - #101
05/13/17 - #102
05/20/17 - #103
05/27/17 - #104
06/03/17 - #105
06/10/17 - #101
06/17/17 - #102
06/24/17 - #103




NETWORK’S NAME: DamasTV
Address: 560 Village Blvd Suite 250
West Palm Beach FL 33409

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2017

This is to certify that the DamasTV programming service (the “Service™), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the Second Quarter (April - June) 2017.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
30™ day of June 2017.

Signature: Colbpen £ @ffw

Name: Collgen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



Danks ¢ hriotian W e,

CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are_explained in detail below. 1 further certify that I have been designated by

Sang G, Juny as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

The progum “Bibie wpl Faith «p?’ uas alred on S’Afupda(y At 55 e P
e 5220 Pias

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this é day of Jetn € 2017.
T 7
Signatur
Name

Title



Discovery

July 1, 2017
Children’s Television Act Certification
Dear Affiliate:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 (the “CTA™) and the FCC regulations relating thereto in connection
with your carriage of our video programming services (the “Discovery Networks™).

The attached schedule lists the Discovery Networks that aired children’s programs (as
defined in the CTA) last quarter and identifies the children’s programs aired on each such
network. The schedule excludes all networks distributed by Discovery that did not air
children’s programs last quarter (Discovery Channel, TL.C, Animal Planet, [nvestigation
Discovery, Destination America, Science, American Heroes Channel (formerly Military
Channel), Discovery En Espafiol, Discovery Life Channel (formerly Discovery Fit and
Health) and Velocity).

Discovery Communications, LLC certifies that, as standacd practice, the children’s programs
identified on the attached schedule are formatted so that the total commercial time (including

local ad avails) is no more than 10.5 minutes per hour on weekends and 12 minutes per hour
on weekdays. This is in compliance with the CTA and the rules and regulations ot the FCC.

We trust that this enables you to satisfy vour obligations under the CTA and its regulations in
connection with your carriage of the Discovery Networks. Please forward this letter (or
copies) to any other appropriate individual(s) in your organization. As always, we appreciate
your support.

Sincerely,

DISCOVERY COMMUNICATIONS, LLC

By: {;’u—/ ,v/ 1.// !:'_/

Name: =7 (. 'ﬂ/’);,/ ',05
Title: <Pre€>r‘4 ent- ﬁ,@ﬁ:/.da D/sfh‘bwb'or)

e €& =3 Ak g !%fe MKV Ofarmika scovery



Adventures of C ¢k & Fri nds Weekday 7 Minutes

Adventures of C uck & ri nds Weekend 7.5 Minu es
Blazing T am Weekdav 8 Minu es
Blazing Team We ke id 7.5 Minutes
G L. Joe: A Real American Hero Weekday 8 dinutes
G.I. Joe: A Real American Hero W kend ! 7.5 Minutes
Littlest Pet Shop Weekday | 7 Minutes
Littlest Pet Shop Weekday 8 Minutes
Littiest Pet Shop Weekend /.5 Minutes
My Littl Pony. Friendship is Magic Weekday 7 Minutes
My Little Pony: Friendship is Magic Weekday § Minutes
My Little Pony: Friendship is Magic W ekend 7.5 Minut °
My Little Pony Equestria Girls Weekend 7.5 Minutes
My Littl- Ponv: Equestria Girls:  ance Magic Weekend 7.5 Minutes
My Little Pony Eques ria Girls: Friendship Games Weekend 7.5 Minutes
My Little Pony ‘questria Girls: Friendship Games Special | Weeke d 7.5 Minutes
My Little Pony Equestria Girls: Rainbow Rocks Weekend 7 5 Minutes
My Little Pony Equestria Girls: Rainbow Rocks Short~ Weekend .5 Minutes
My Little Pony Equestria Girls: _egend of Everfree Weekend 7.5 Minutes
My Little Pony Equestria Girls: Legend of Everfree Weekday 8 Minutes* /

ad @3:300, NA
@3:00 is Fmins per

Biscovery Family Channel

2Q2017 Quarterly KidVid Report
Sent on 07.05.17 - KV

Edp is Bmins.
. the one
miagt of the
QY @)
My Little Pony: The Princess Promenade Weekend 7.5 Minutes
M y Little Pony: The Runaway Rainbow Weekend 7.5 Minutes
My Little Pony; The Runaway Rainbow Weekday 8 Minutes
My Little Pony: Twinkle Wish Adventuie Weekend 7.5 Minutes
Pound Puppies Weekday 7 Minutes
Pound Puppies Weekday 8 Minutes
Poun Puppies We end 7.5 Minutes
Robin Hood: Mischief in Sherwoo Weekday 7 Minut s
Robin Hood: Mischief in Sherwood Weekday 8 Minutes
Robin Hood: Mischief in Sherwood Weekend 7 5 Minutes
Strawberry Shortcake’s Berry Bitty Adventures Weekday 7 Minutes
Strawberry Shortcake’s Berry Bitty Adventures Weekend 7.5 Minutes
Th Jungle Book Weekday 7 Minutes
The Jungle Book Weekend 7.5 Minutes
The New Adventures of Peter Pan Weekday 8 Minutes
The New Adventures of Peier Pan Weekend 75 Minutes
Transformers Prime Weekday 7 Minutes |
ransform rs Rescue Bots Weekday 7 Minutes
Transtormers Rescue Bots Weekday & Minutes
Transforme s Rescue Bots Weekend 7.5 Minutes
amily Game Night Weekday 8§ Minutes
Family Game Night Weekend 7.5 Minutes
The Game of Life Weekday 8 Minutes
Scrabble Showdown Weekday 8 Minutes
Pictureka! Weekday 8 Minutes




2017 Q2 DISCOVERY FAMILIA CHILDRENS PROGRAMMING CHART

The following is a list of the children’s programs aired on the Discovery Networks during the 2nd Quarter
2017:

Discovery Familia | Hi-5(Australia) & $11-13, | Weekday 10 Minutes
14, 15 and Hi Fiesta §1
Hi-5(Australia) & $11-13, | Weekend 10 Minutes
14, 15 and Hi Fiesta S1
My Big Big Friend S2 Weekd_a_y 10 Minutes
My Big Big Friend 52 Weekend 10 Minutes
Bananas in Pyjamas Weekday 10 minutes
ananas in Pyjamas Weekend 10 minutes
Insectibles Weekday 10 minutes
Insectibles Weekend 10 minutes
Mister Maker Comes to Weekday 10 minutes
Town 52
Mister Maker Comes to Weekend 10 minutes
Town
Word World ' Weekday 10 minutes
Word World ~ " Weekend 10 minutes
Doki Weekday - 10 minutes
Doki Weekend 10 minutes
tuna Weekday 10 minutes
Luna Weekend 10 minutes o
L_S_trawberry Shartcake Weekday 10 minutes
Strawberry Shortcake Weekend 10 minutes
Plim Plim Weekda_y 10 minutes
Plim Plim Weekend 10 minutes




My Little Pony Weekday 10 minutes
My Littie Pony Weekend 10 minutes
0Zoo DaZu Weekday 10 minutes
O Zao Da Zu Weekday 10 minutes
Calimero Weekday 10 minutes
Calimero Weérkdav 10 minutes
Sea Princess W;eidéy 10 minutes
Sea Princess Weekend 10 minutes
Mister Maker around the | Weekend 10 minutes
World

Fifi and the Flowertots Weekday 10 minutes




Children's P ina Gertificati
Second Quarter 2017
April 1%, 2017 - June 30*, 2017

This is to certify that as a standard practice, Estudio 5§ formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children's Television Act of 1990 and the rules and regulations of

the Federal Communications Commission;

Children's P Aired During S (q 2017

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct.

Executed this 5th day of July 2017.

U . Signature

Name

Title



f:::\

CHILDREN’S PROGRAMMING CERTIFICATION REGARDING:

EVINE Live Inc.
DBA EVINE Live
6740 Shady Oak Road
Eden Prairie, MN 55344
952-943-6000

This is to certify that the EVINE Live programming service (the “Service”) to the extent it airs children’s
programming as defined under 47 CFR § 76.225 of the rules and regulations of the Federal
Communications Commission, has aired no more than 10.5 minutes of commercial matter per hour on
the weekends, and no more than 12 minutes of commercial matter per hour on weekdays during
children’s programming, and is otherwise in compliance with the Children’s Television Act of 1990. The
following sets forth children’s programming aired on the Service during the 2nd Quarter 2017.

Children’s Programming Aired
NONE

| hereby declare that the foregoing is true and correct. Executed this 6t day of July, 2017.

Shari Gott sman
Assistant General Counsel
EVINE Live Inc.



Erernal Word Telovision Network, e Television
SH17 Old Lesds R4 Radia

Py S ) .
1 frondale, Al 35210-2164 USA {ntine Scrviess
7 A
\‘ ’ Teb 208 271-2980 News Serviee
GLOBAL CATHOLIC NETWORK S<RIg’ Fax 208 2712920 Publishing

March 14, 2015

General Certification of Closed Captioning Compliance
For EWTN Domestic Services:
EWTN
EWTN espariol

This document serves to certify Eternal Word Television Network’s ongoing
compliance with the FCC Closed Captioning Rules and the commercial limitations
set forth in the Children’s Television Act of 1990 as explained below:

Closed Captioning of Video Programming - 47 C.F.R. § 79.1. Under sub-parts (11)
(expense greater than 2% of gross revenue from that channel) and (12) (gross
revenue from that channel less than three million) of subsection 79.1(d), EWTN
remains exempt.

Children’s Television Act of 1990 - 47 USC § 303a. EWTN remains compliant
with the commercial limitations set forth in 47 USC § 303a(b) of less than 10.5
minutes per hour on weekends and less than 12 minutes per hour otherwise.

Letters of certification are issued per written request to the Network.

Best regards,

ETERNAL WORD TELEVISION NETWORK, INC.

John B. Manos, Esq.
esident and General Counsel

CALM Act certification available on the EWTN website at:
http://www.ewtn.info/english/television/2012%20EWTN%20Calm%20Act%20Ce
rt.pdf



CHILDREN’S PROGRAMMING CERTIFICATE

Fox College Sports hereby certifies that it was in compliance with the Children’s Television Act
of 1990 and the implementing rules and regulations of the Federal Communications Commission
during the second quarter of 2017,

Dated: @//L"//7

erek Crocker
Senior Director, Collegiate Sports



CHILDREN'S PROGRAMMING CERTIFICATE

Fox Deportes hereby certifies that it was in compliance with the Children’s Television
Act of 1990 and the implementing rules and regulations of the Federal Communications
Commission during the second quarter of 2017,

Dated: __6 =14/ =17 W“"‘“"
Marvii Zepeda
Executive Director .
Programming




CHILDREN’S PROGRAMMING CERTIFICATE

Fox Life hereby certifies that it does nat currently air any children’s programming as
defined under the rules and regulations of the Federal Communications Commission and
as such is not subject to the commercial time limitation requirements set forth in the
Children’s Television Act of 1990.

Dated: ll:} 2.'* , Kﬂqﬁ( N

Melany\Navarr

Executive Dire t r

Business & Leg  Affairs

Fox Latin American Channel LLC



CHILDREN’S PROGRAMMING CERTIFICATE

The Fox News Channel and the Fox Business Network (collectively, “Fox News™)
hereby certifies that it was in compliance with the Children’s Television Act of 1990 and
the implementing rules and regulations of the Federal Communications Commission

during the second quarter of 2017,

Dated: @, )(—5 / ‘ q‘ 1/ & L’va/ ‘ S
Lesley West

Vice President’

Legal and Business Affairs

Fox News




CHILDREN'S PROGRAMMING CERTIFICATE

FS1 hereby certifies that it was in compliance with the Children’s Television Act of 1990 and the
implementing rules and regulations of the Federal Communications Commission during the
second quarter of 2017,

= "’"'(’ »
Dated: ‘{/15,\"}’ ey, e
' Diego Salazar
Manager, Programming
Fox Sports Productions, Inc.




CHILDREN’S PROGRAMMING CERTIFICATE

FS2 hereby certifies that it was in compliance with the Children’s Television Act of 1990 and the
implementing rules and regulations of the Federal Communications Commission during the
second quarter of 2017.

; Ep=—dnpu R -—.-_)
Dated: t’/'#‘!i"} . LA
lego ulazar

Manager, Programming
Fox Sports Productions, Inc.



CHILDREN’S PROGRAMMING CERTIFICATE

FS Arizona hereby certifies that it was in compliance with the Children’s Television Act of 1990

and the implementing rules and regulations of the Federal Communications Commission during
the second quarter of 2017,

Dated: {\U.N\L \4, 201 //M/L\«v : {
i Kndrew Kuey g
Manager, Programming



CHILDREN’S PROGRAMMING CERTIFICATE

FS Detroit hereby certifies that it was in compliance with the Children’s Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission during
the second quarter of 2017.

Dated: L -:\l/’_._#

se Bailey
Senior Director, Progra
FS Detroit



CHILDREN’S PROGRAMMING CERTIFICATE

FS Florida hereby certifies that it was in compliance with the Children’s Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission during
the second quarter of 2017.

Dated: 6-14-17) m

Tim Ivy
Vice President, M keting and Programming
FS Florida / FS Sun




CHILDREN’S PROGRAMMING CERTIFICATE

FS Midwest hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission

during the second quarter of 2017.

pated: & I N) ) O

Rick Powers
Director, Programming




CHILDREN’S PROGRAMMING CERTIFICATE

FS North hereby certifies that it was in compliance with the Children’s Television Act of 1990

and the implementing rules and regulations of the Federal Communications Commission during
the second quarter of 2017.

Dated: 5//‘/47 T

Ryan Sirvio
Director, Programming




CHILDREN'’S PROGRAMMING CERTIFICATE

FS Ohio hereby certifies that it was in compliance with the Children’s Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission during
the second quarter of 2017.

Dated: é/ Z,(’/ (7

Mic elRo
Director, Prograrmming



CHILDREN'S PROGRAMMING CERTIFICATE

FS San Diego hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission
during the second quarter of 2017,

Dated: G//(”(// ? g A
o Trevor Arroyo
Director, Programming




CHILDREN’S PROGRAMMING CERTIFICATE

FS South herel;y ceriifies that it was in compliance with the Children’s Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission during
the second quarter of 2017.

Dated: &/15 //7 o s ;ﬁ_]é/

Coréy_Sto
Executi Director, Programming
FS South/FS Southeast



CHILDREN’S PROGRAMMING CERTIFICATE

'S Southeast hervby ceilifies (hat it was in compliance with {he Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission
during the second quarter of 2017,

>
Dated: / o 7

orey St e
Executi e Director, Programming
FS SoutlyFS Southeast



CHILDREN'S PROGRAMMING CERTIFICATE

FS Southwest hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission
during the second quarter of 2017.

i

Dated: d’/’"d’? //?fﬁ

Chris 6uatt. ebaum
Director, Programming



CHILDREN’S PROGRAMMING CERTIFICATE

FS Sun hereby certifies that it was in compliance with the Children’s Television Act of 1990 and
the implementing rules and regulations of the Federal Communications Commission during the
second quarter of 2017.

Dated: 6-14-17

Tim Ivy
Vice President, M  keting and Programming
FS Florida / FS Sun



CHILDREN'S PROGRAMMING CERTIFICATE

FS West hereby certifies that it was in compliance with the Children's Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission during
the second quarter of 2017. ,___7

/

Dated: . QN/L—__’,/———
Al A, Tevlin

Director, Programming



CHILDREN’S PROGRAMMING CERTIFICATE

Fox Soccer Plus hereby certifies that it was in compliance with the Children’s Television
Act of 1990 and the implementing rules and regulations of the Federal Communications
Commission during the second quarter of 2017. ?

(2317 /A

William M, Wanger h
Executive Vice President
Fox Sports Productions, Inc.




CHILDREN’S PROGRAMMING CERTIFICATE

FX hereby certifies that it was in compliance with the Children’s Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission
during the second quarter of 2017,

o

Dated: ﬂ;/ & '3’420/ pd

Chuck Saftler
President, Prog gy and COO
FX Networks



HILDREN'’S PROGRAMMING CERTIFICATE

FXM hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications
Commission during the second quarter of 2017,

Dated: e/ 7
c aftler
President, Program Strategy and COO
FX Networks



CHILDREN’S PROGRAMMING CERTIFICATE

FXX hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications
Commission during the second quarter of 2017, ’

Daled: 20O 7

Chuck Saftl —__ .~
President, Program Strategy and COO
FX Networks



P

[

fuse l NN ‘ fusetv

Children’s Programming Certification for the Second Quarter of 2017
[, Miguel Roggero, hereby certify that:

I have been designated by Fuse, LLC (“Fuse™) to be the official responsible for oversight
of compliance with the Federal Communications Commission’s rules and policies
governing limits on commercial matter in children’s programming and 1 am familiar with
those rules and policies.

This is to certify that Fuse is currently not airing any children’s programs. Should the
Fuse programming service(s) air any children’s programs or series in the tuture, it will do
so in a manner compliant with the Children’s Television Act and any Federal
Communications Commission rules, regulations and policies promulgated thereunder.

Miguel (“Mike”) oggero

LO8 ANGELES NEW YORK
700 N Centeal Ave 11 Penn Plaza
Suite 600 17ThFl

Glendale, CA 91203 New York, NY 10001
323-256-8500 212-324-3450



Fusion

June 30, 2017

Dear Affiliate:

On behalf of Fusion Media Network, LLC the following is notification regarding the Children’s
Television Act and closed-captioned programming for the second quarter of 2017.

Children’s Television Act

The Children’s Television Act of 1990 (the “Act”) and the FCC's regulations pursuant thereto
require that cable television systems maintain records sufficient to determine whether they are in
compliance with the commercial content restrictions of the Act with respect to *children’s
programming.”

Fusion Media Network, LLC did not air any programming deemed children’s programming under
the Act, Therefore, no further disclosure is currently needed.

Closed-Captioned Programming

Fusion is exempt from the FCC’s closed-captioning requirements under 47 C.F.R. Section
79.1(d)(9).

We will issue our next notification at the end of the third quarter of 2017, Should you need any
further information at this time, please contact your Fusion account executive.
Very truly yours,

FUSION MED  'ETWORK, LLC

Tania Kunen
Vice President, Business Affairs
& Associate General Counsel



NETWORK’S NAME: Gran Cine
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL. 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2017

This is to certify that the Gran Cine programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during Second Quarter (April - June) 2017.

Children’s Programming Aired During Quarter Referenced
NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
30th day of June 2017.

Signature: Cofleer £_Glpmn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel
(Please type or print)



CHILDREN'S PROGRAMMING CERTIFICATION

HSNi, LLC’s television programming services known as HSN® and HSN 2® (and any high
definition simulcast and any video-on-demand presentation of such networks) did not include
any children’s programming (as defined by the Children's Television Act of 1990 (the “Act™)
and by the rules and regulations of the Federal Communications Commission (the “Rules”)) at
any time during the second calendar quarter of 2017 and, thus, complied with the commercial
time limitations of the Act and the Rules.

I hereby certify the foregoing to be true and correct.

Executed this 1* day of July, 2017.

HSNi, LLC

By: f
Ienifer Cotter
EVP - TV, Content & Programming

T 727.872.1000

1 HSN DRIVE
TR ST. PETERSBURG, FL 33720




CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
GGFCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in.which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by

TN QoD as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

THe: Subebh kr  fawa £uy{£ ¢ L:ca(/ly F)\m(ucm( "?l Iy
Tmee feekiy S‘anlg»{ Lo fm : ’BMJ Ler{jhf\ 2y mng

Ta b A?)Uo (- 1/

g _chee I, lbava  abiut munc

o opens doove o Ymuglcd exphwh’m v(*o'( ou Peo OE
7

Providwms KUl the  hoels  to expmis Henselvey  Credly
I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this ¢ g day of 7‘/ ( [1 2017.
M
Signature
peristac Priec
Name (Print)

SNETers  Manlagaefl .
Title

By



Tuly 3, 2017

Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Ave N, W,
Washington, D.C. 20006-3401

RE: Jewelry Television Children’s Programming Certification -2nd Quarter 2017

This is to certify that the list set forth below identifies all programs and series aired by Jewelry
Television during the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules
and regulations of the Federal Communications Commission (the “FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or afier the program within
the same clock hour that contained reference to, characters or actors from, or that offered products related
to, the underlying program or series. Any instances in which the children’s programming commercial
limits were exceeded during the reference calendar quarter are explained in detail below. [ further certify
that [ have been designated by Jewelry Television as the official responsible for oversight of compliance
with the FCC children’s programming commercial limits, and | am familiar with the Repulations.

Network exempt — TV Shopping Network
[ hereby declare under penalty of perjury that the foregoing is true and correct,

Executed this 3rd day of July 2017

Regards,
- f

Burt Bagley
SVP Distribution
Jewelry Television

9600 Parkside Drive e Knoxville, TN 37922
fewelrytelevision.com



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
(‘FCC”)‘

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were cxceeded during the referenced calendar quarter
are xplained in detail below. I further certify that I have been designated by

— Jt1sh (haage | as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

No N &

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 2 day of _"‘Tune 2017.

A L A

Signature

@(AQC(« /,'/ P(‘MJM«,\

Name (Print)

Seaisr Mewa £ S

Title




CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads runping before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliauce with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for nonseducational programs and wdjacent ads running betore or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commetcial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 firther certify that I ‘have béen designated by .

JL-T L{ C  as the official responsible for oversight of compliance with
the FCC children’s programuming coramercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

f—’ﬂ@dcw\}' werWiN K0S yed

— Jodoo L adkic A

I hereby declare under penalty of perjury that the foregoing is true and corxect.

Executed this day of \/ Une. . 2017.

Al

Si

Pilec lE et 2 (Ci
Name (Print) ' ST

Title



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are__explained in detail below. 1 further certify that 1 have been designated by
LATV Network as the official responsible for oversight of compliance with
the FCC children’s programming : commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Animal Rescue, Biz Kids, Dragonfly TV, Think Big, Dog Tales & America's Heartland

1 hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this | 27 |day of | Ju0¢ 2017.

ture

J Luis Cardenas

Name (Print)

Director of Programming

Title




MOTORSPORTS NETWORK

302 North Sheridan Street « Gorona, CA 92880-2Q067
Phone (877) 475-1711 « Fax (951) 270-1902 « MAVTV.com

Kevin Asbell « (951) 493-1172 - kasbhell@mavtv.com

Network Name: MAVTYVY

Address: 302 North Sheridan Street
Corona, California 92880

Phone Number: (951) 493-1195

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2017

This is to certify that the Mav’rick Entertainment Network, Inc. (“MAVTV”) programming
service (the “Service™) for the Second Quarter of 2017 has not contained, nor will it contain, any
children’s programming, as defined under the Children’s Television Act of 1990, 47 CFR 76.225
and the rules and regulation of the Federal Communications Commission.

In the event that the Service includes any children’s programming on its schedule
after the date hereof, the Service will provide in writing, by the tenth day following the end
ofthe calendar quarter in which such children’s programming is added, a description of such
programming specifying the dates and time of transmission and the duration of the

“commercial matter” included therein.

CHILDREN’S PROGRAMMING AIRED DURING SECOND QUARTER 2017

None.

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 2204 day of June, 2017.

MAVTV

By:

Its: Corporate Counsel




NETWORK’S NAME: Multimedios Televisién

Address: Paricutin 316 Sur. Col. Roma. CP 64700
Monterray, Nuevo Leén, México
Phone Number: +52 {81) 8881-9581

CHILDREN'S PROGRAMMING CERTIFICATION - SECOND QUARTER 2017

This is to certify that the Multimedios Televisién programming service (the "Service”), to the extent it airs children's
programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal Communications Commission,
has aired no more than 10.5 minutes of commercial matter per hour on the weekend, and no more than 12 minutes of
commercial matter per hour on weekdays during children’s programming, and is otherwise in compliance with the
Children's Television Act of 1990. The following sets forth children's programming aired on the Service during the 2™
Quarter of 2017 (April, May and June).

None of the following programs or series included any commercial spots (including local ad avails, promos for
non-educational programs and adjacent ads running before or after the program within the same clock hour) that
contained references to, characters or actors from, or that offered products related to, the underlying programs or
series. Any instances in which the children’s programming commercial limits were exceeded during the referenced

calendar quarter are explained in detail below.

Childrepn’s Programming Aired During Second Quarter 2017

- Bim Bom Va

I hereby declare under penalty of perjury that the f is true and correct. Executed this 5™ day of July, 2017

Signature;
Name: CP. nuel Cisneros
Title: Le al e resentative
e



CHILDREN'S PROGRAMMING CERTIFICATE

Nat Geo Mundo hereby certifies that it was in compliance with the Children’s Television
Act of 1990 and the implementing rules and regulations of the Federal Communications
Commission during the second quarter of 2017.

Randy Ry
Vice Presidunt, Program Scheduling
NGC



CHILDREN’S PROGRAMMING CERTIFICATE

The National Geographic Channel hereby certifies that it was in compliance with the
Children’s Television Act of 1990 and the implementing rules and regulations of the
Federal Communications Commission during the second quarler of 2017.

R

Tim Pas

Preside

Origin Programming & Production
Nation Geographic Channel



CHILDREN’S PROGRAMMING CERTIFICATE

Nat Geo WILD hereby certifies that it was in compliance with the Children’s Television
Act of 1990 and the implementing rules and regulations of the Federal Communications
Commission during the second quarter of 2017,

Dated: (_ﬂ ’{ lLQ J Y;\' ’/,"’/

EVP/ e ral Manager
NatGeo ILD



NEW ENGLAND SPORTS NETWORK, LIMITED PARTNERSHIP (“NESN”)

Compliance Certifications

The following certifications are posted so that viewers and affiliates may be aware of our
compliance, with Closed Captioning, CALM and Children’s Television Act regulations, to the
best of our knowledge, for NESN, NESNPIlus and NESN National. This certification is effective
commencing on September 15, 2015 and continuing until canceled or otherwise revised.

Closed Captioning Certification

This is to certify that all programming provided by NESN is in compliance with the Federal
Communications Commission rules concerning closed captioning set forth at 47 C.F.R. § 79.1,
including the caption quality standards set forth in Section 79.1(j)2).

CALM Act Certification
This is to certify on behalf of NESN that:

1. Asrequired by the Commercial Advertisement Loudness Mitigation Act of 2010 (the “CALM Act”),
codified at 47 U.S.C. § 621, and implementing regulations adopted by the Federal Communications
Commission at 47 C.F.R. § 76.607, all commercial advertisements embedded in programs carried on
NESN are in compliance with the audio loudness practices contained in Advanced Television Systems
Committee A/85, ATSC Recommended Practice: Techniques for Establishing and Maintaining Audio
Loudness for Digital Television (July 25, 2011) (“ATSC A/85 RP”) at the point of distribution by
NESN to authorized reception equipment of downstream multichannel video programming
distributors.

2. Compliance with ATSC A/85 RP is determined by NESN through the use of equipment and
associated software that is installed, utilized and maintained in a commercially reasonable manner,

Children’s Television Act of 1990 Certification

This is to certify that it is NESN’s standard practice to format and air children’s programming in
compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act”),
and the Federal Communications Commission rules implementing the Act, including 47 C.F.R.
§§ 76.225 and 76.1703,

NEW ENGLAND SPORTS NETWORK,
LIMITED PARTNERSHIP



NETWORK'S NAME: NFL Network & RedZone
Address: One NFL Plaza
Mt, Laurel‘, NJ 08054

CHILDRENS PROGRAMMING CERTIFICATION

This notice confirms that, for the period commencing on April 1, 2017 and ending on June
30, 2017:

1. NFL RedZone did not include programming originally produced for an
audience of children 12 years old and younger.

2. AlINFL Network programming originally produeed for an audience of children
12 years old and younger complied in all respects (to the extent applicable to
Network) with the commercial matter limitations of the Children’s Television
Act of 1990, Public Law 101-437 (October 18, 1990) and the regulations of the
FCC promulgated thereunder from time-to-time. )

I hereby declare that the foregoing is true and orrect,

~-
Signature:
Name: es Massaro

Title: Director NFL Network Affiliate Sales
Date: July 5, 2017



Children’s P ing Certificati
Second Quarter 2017
April 15,2017 - June 30", 2017

This is to certify that as a standard practice, Nuestra Tele formats and airs the following
children's programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children's Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:
“hildren’s P Aired During S 1Q ter 2017

NONE

| hereby declare under penalty of perjury that the foregoing is true and
correct,

Executed this 5th day of July 2017.

PN /
/

Signature

Name

Title



CHANNEL

CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
SECOND QUARTER 2017 (April 1,2017 THROUGH June 30, 2017)

This is to certify that Outdoor Channel (“Network™”) is in compliance with the closed
captioning requirements set forth in Section 79.1, et seq., of Title 47 of the Code of
Federal Regulations (the “Regulations™), and that all programming provided by Network
to each Affiliate during the 2™ Quarter of 2017 was, to the best of Network’s knowledge
and belief, captioned to the extent required by such Regulations. Further, pursuant to
Section 79.1(j)(1) of the Regulations, Network hereby certifies that in the ordinary course
of business, it has adopted and follows Best Practices set forth in Section 79.1(k)(1)
thereof.

This is to further certify that Network does not currently contain any children’s
programming as defined under 47 CFR 76.225 of the rules and regulation of the Federal
Communications Commission (the “Children’s Programming Rules”). In the event that
the Network includes any children’s programming on its schedule after the date hereof,
Network will provide in writing, by the tenth day following the end of the calendar
quarter in which such children’s programming is added, a description of such
programming specifying the dates and time of transmission and the duration of the
*commercial matter” included therein.

I certify that I have been designated by Network as the official responsible for the
oversight of compliance with the Regulations and the Children's Programming Rules,
and | am familiar with the Regulations and the Children’s Programming Rules. 1 declare
under penalty of perjury that the foregoing is true and correct.

Executed this 30th day of June, 2017

Network: Qutdoor Channel
%

By:  Steve Smith
EVP Distribution & Affiliate Marketing

1000 Chopper Circle, Denver CO 80204

ww. QuidoprChannc!.com




CHILDREN’S PROGRAMMING CERTIFICATION
Second Quarter 2017 (April 1 — June 30, 2017)

This is to certify that it is OVATION’s standard practice to format and air children’s programming
in compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act”),
and the Federal Communications Commission rules implementing the Act, including 47 C.F.R. §§

76.225 and 76.1700.

During t Ap 1 through June 30, 2017 Ovation did not air any children’s
progra

Jo n
gutive Vice President of Distribution

ated: June 30, 2017



July 1,20 i_‘?

Children's Television Act Certification
Dear Affilisie:

This letter is intended o assist vou in satisfying your obligations under the Children’s Television
Act of 1990 (the "CTA™} and the FCC regulations relating therero in connection with your
carriage of our video programming service OWN: Opral Wisfrey Network

OWN, LLC hereby certifies that OWN: Opeab Winfrey Network did not air children’s programs
1as defined in the CTA) last quarter, and we trust that this enables you to satisfy your ubligations
under the CTA in connection with your carriage of OWN: Oprah Winfrey Network.

Please forward this letter {or copies) 1o any other approoriate individual(s} in your arganization,
As always, we appreciale Your support,

Kincerely,

<

OWN, LLC

a -

R {

3@ /

-



NETWORK’S NAME: Parables TV
Address: 560 Village Blvd. Suite 250
West Palm Beach, FL 33409

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION - SECOND QUARTER 2017

This is to certify that the Parables TV programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10,5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during Second Quarter (April - June) 2017.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
30th day of June 2017.

Signature: Cofleer £ Glynn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel

(Please type or print)



CHILDREN'S PROGRAMMING CERTIFICATE

Prime Ticket hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission
during the second quarter of 2017.

Dated: _("I/M‘/l'} G‘N/L_//_

ex A, Tevlin
Director, Programming




BE#HR(E: VARAS
Phoenix Satellite Television (U.8.) Inc.
3810 Durbin Street, Irwindale, CA 91706
Tel: (626) 388-1188

Fax: (626) 388-1118

www.ifengus.com

June 22, 2017

Children’s Programming Certification for the seccond quarter of 2017

I, Katy Yen Edwards, hereby certify that:

I have been designated by Phoenix Satellite Television (U.S.) Inc. 1o be the official responsible
for oversight of compliance with the Federal Communications Commission’s rules and policies
governing limits on commercial matter in children’s programming and I am familiar with those
rules and policies.

This is to certify that Phoenix Satellite Television (U.S.) Inc. is currently not airing any
children’s programs. Should Phoenix Satellite Television (U.S.) Inc. programming
service(s) format and air any children’s programs or series in the future; it will dosoina
manner in compliance with the Children’s Television Act.

HEEN

/

N

Name: Katy Yen Edwards



Compliance Certifications
2" Quarter 2017

1) Closed Captioning Compliance Certification

This is to certify that for the period from April 1, 2017 through June 30, 2017:

Pop and Pop On Demand were in compliance with the applicable Federal Communications
Commission requirements (“FCC Rules”) concerning closed captioning of video programming set
forth in 47 §C.F.R. 79.1, et al., and that in the ordinary course of business, Pop has adopted and
follows the Best Practices set forth in Section 79.1(k)(1) of the FCC Rules.

2) Children’s Television Act Compliance Certification

This is to certify that for the period from April 1, 2017 through June 30, 2017:

Pop does not format or air any children’s programming (as defined by the FCC) and are, therefore,
in compliance with the commercial time limitations of the Children’s Television Act of 1990 and
FCC Rules 76.1703 and 76.225 related thereto.

3) Commercial Advertisement Loudness Mitigation (CALM) Certification

This is to certify that:

A. As required by Section 76.607 of Title 47 of the Code of Federal Regulations, all commercial
advertisements embedded in programs carried on Pop are in compliance with the loudness
control practices contained in Advanced Television Systems Committee (ATSC) A/85:
Recommended Practice: Techniques for Establishing and Maintaining Audio Loudness for
Digital Television (“ATSC A/85 Recommended Practice”) at the point of distribution by Pop to
authorized reception equipment of downstream multichannel video programming distributors.

B. Compliance with the ATSC A/85 Recommended Practice is determined by Pop through the use
of equipment and associated software that is installed, utilized and maintained in a commercially
reasonable manner.

Executed as of this 30th day of June 2017.

POP MEDIA NETWORKS, LLC

By:
David ] andell
COO / General Counsel

5510 Lincoln Boulevard, Suite 400 <  Playa Vista, California 90094



July 3, 2017

Dear Affiliate:

In response to your recent request, this is to certify that QVC, Inc. (“QVC?), during the calendar
quarter ending June 30, 2017: '

1) provided closed captioning services on its QVC Service, QVC Plus and Beauty iQ
delivered to you in compliance with the applicable closed captioning regulations of the Federal
Communications Commission (“FCC”);' and

2) had no programs originally produced or broadcast primarily for an audience of children
12 years old and under. Accordingly, none of QVC’s programming during such quarter
constituted “children’s programming” as defined by Section 76.225 or 73.670, as applicable, of
the FCC’s rules, and, therefore, none was subject to the commercialization limits imposed on
children’s programming (see 47 C.F.R., Section 76.225 or 73.670, as applicable). To the extent
we should decide, in the future, to include any children’s programming on our schedule, we
would, of course, comply with all pertinent FCC requirements and would, at that time, notify you
of the programming change.

Please be advised that because the CALM Act certification and the certification for adherence to
the closed captioning quality “Best Practices” for Video Programmers (47 C.F.R, § 79.1(k)(1))
are required to be “widely available” in accordance with FCC rules, we have posted those
certifications on the website of our subsidiary, Affiliate Distribution & Mktg., Inc. Accordingly,
you may find our CALM Act and closed captioning quality certifications at
http://wwav.adm.qve.com/forms.htnl,

Should you have any questions, please do not hesitate to contact me.

WNR =

David R. Caputo
Senior Vice President -
Broadcast Production & Technology

cc; David Apostolico
Gina Daleandro
192641

! During this period, QVC experienced technical issues with the placement location of captions on its
programming, which have now been addressed.

GV Studio Park West Chester, PA ] 19380-4262 | 484.701.1000 | qvc.com

T ek, T T L
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CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program- or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explamed detail | below. I further certify that I have been designated by

L/ Ve Lr 2"({] 0 fé as the official responsible for oversight of compliance with
the FCC chxldren s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this / ay of _/}/J ne 2017.
b el
Signature

g fbm%w

Name (Prmt)

Title



Asof July 1, 2017

Re: Children’s Television Act

This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of 1990 and
the FCC regulations relating thereto (the “CTA”) in connection with your carriage of our video programming
service ROOT SPORTS Northwest.

AT&T Sports Networks hereby certifies that ROOT SPORTS Northwest did not air children’s programs (as
defined in the CTA) in Q2 of 2017.

Regards,

AT&T Sports Networks, LLC on behalf of ROOT SPORTS Northwest.

acdecNgn 0,

Randi Lackscheide
Affiliate Relations



AT&T SPORTS
. NETWORKS

As of July 1, 2017

Re: Children’s Television Act

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the FCC regulations relating thereto (the “CTA”) in connection with your carriage
of our video programming service ROOT SPORTS Pittsburgh.

AT&T Sports Networks hereby certifies that ROOT SPORTS Pittsburgh did not air children’s
programs (as defined in the CTA) in Q2 of 2017.

Regards,

AT&T Sports Networks, LLC on behalf of ROOT SPORTS Pittsburgh.

aecoNorre,

Randi Lackscheide
Affiliate Relations

601 Union Street, Suite 3020, Seattle, WA 98101



“ - AT&T SPORTS
S NETWORKS

AsofJuly 1, 2017

Re: Children’s Television Act

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the FCC regulations relating thereto (the “CTA”) in connection with your carriage
of our video programming service ROOT SPORTS Southwest.

AT&T Sports Networks hereby certifies that ROOT SPORTS Southwest did not air children’s
programs (as defined in the CTA) in Q2 of 2017.

Regards,

AT&T Sports Networks, LLC on behalf of ROOT SPORTS Southwest.

aclesoiNga 0,

Randi Lackscheide
Affiliate Relations

601 Union Street, Suite 3020, Sealtle, WA 98101



- AT&T SPORTS
NETWORKS

Asof July 1, 2017

Re: Children’s Television Act

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the FCC regulations relating thereto (the “CTA”) in connection with your carriage
of our video programming service ROOT SPORTS Rocky Mountain. '

AT&T Sports Networks hereby certifies that ROOT SPORTS Rocky Mountain did not air
children’s programs (as defined in the CTA) in Q2 of 2017.

Regards,

AT&T Sports Networks, LLC on behalf of ROOT SPORTS Rocky Mountain.

acdesoNaante,

Randi Lackscheide
Affiliate Relations

801 Union Street, Suite 3020, Seattle, WA 98101



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that T have been designated by

Y S A as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

[ hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this .3)“{#" dayof _ Ty 2017,

o=l AN

Signature

\ N

N AT AT oSO 7 K N r\-_'p

Name (Print)

A

L

\ e

Y \ . y
AN e Yo 2" yo C TOL

Title
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CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and scries transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Aect of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs ot series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock bour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series, Any instances in which the
children’s programming commercial limits wete exceeded during the referenced calendar quarter
are explame detail below, , .1 further certify that I have been designated by
ﬁ 1AL/ 12 R@"ﬂy Lcthe official responsible for oversight of compliance with
the FCC children’s progr  ing commeercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Ap hildlensS Stwws weke Figen,

I hereby declare under penalty of perjury that the foregoing is true and correct.
A
Executed this day of J VL 2017.

U I eind
J. |veiss

Name (Print)

£x erutiwe (ISSisraT

Signat

Title



CHILDREN’S PROGRAMMING EXEMPTION CERTIFICATION
2™ QUARTER 2017

This is to certify that Saigon Broadcasting Television Network (“SBTN”), is exempt from all
children’s advertising limits, rules and regulations promulgated by the Federal Communications
Commission because of the following reasons:

The program is broadcasted in Vietnamese language solely. Unless we notify you otherwise in
writing, you may rely on this certification for compliance with the FCC’s closed captioning
requirements that apply in future calendar quarters.

Unless we notify you otherwise in writing, you may rely on this certification for future compliance with the
FCC’s closed captioning requirements that apply in future calendar quarters.

I declare under pen:alty of perjury that the foregoing is true and correct. Dated this June 22M | 2017.

o

By PHU DO NGUYEN
Vice President
(Title)



SON

June 26, 2017

VIA EMAIL (mariabrowne@dwt.com)

Davis Wright Tremaine LLP

Suite 800, 1919 Pennsylvania Avenue N.W.,
Washington, D.C. 20006-3401

ATTN: Maria T. Browne.

Re: ViendoMovies - Children’s Television Act Certificate for 2" Quarter of 2017

Dear Ms. Browne,

This letter is intended to assist Charter Communications in satisfying its obligations under The
Children’s Television Act of 1990.

SOMOSTYV LLC, hereby certifies that its ViendeMovies programming network does not air any
children’s programming and did not do so duking the 2" Quarter of 2017.

Should you have any further questions regarding this matter, please do not hesitate to contact us.

Sincerely yours,

— . .
/W
Ale andro Parisg
VP& General Manager

SOMEES

2601 South Bayshore Drive, Suite 12580
Miami, FL. 33133
Office 786- 220-0274

aparisca@somosty.net

ce: Ivan Morales



SOM ~ 5

June 27, 2017

VIA EMAIL (mariabrownc@dwt.com)

Davis Wright Tremaine LLP
Suite 800, 1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

ATTN: Maria T. Browne.

Re: Semillitas - Children’s Television Act Certificate for 2" Quarter of 2017

Dear Ms. Browne,

This letter is intended to assist Charter Communications in satisfying its obligations under The
Children’s Television Act of 1990.

As a standard practice, Semillitas airs the children’s programs and series named in Exhibit A
hereto, so that the total commercial time (including local avails) does not exceed 10.5 minutes
per hour on weekends and 12 minutes per hour weekdays, in compliance with the Children’s
Television Act of 1990 and the rules and regulations of the Federal Communications
Commission.

Children’s Programs Aired During 2™ Quarter of 2017

Please see exhibit A
Should you have any further questions regarding this matter, please do not hesitate to contact us.

Sineerely ours,

LY

/e/' a{ﬁ;’z/a;&/&

VP’& General Manager

SOM « &
2601 South Bayshore Drive, Suite 1250

Miami, FL. 33133
Office 786-220-0274

aparisca@somostv.net

LY

ce: Ivan Morales



NETWORK’S NAME: Sorpresa
Address: 560 Village Blvd Suite 250
West Palm Beach FL 33409

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — SECOND QUARTER 2017

This is to certify that the Sorpresa programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the Second Quarter (April - June) 2017.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
30th day of June 2017.

Signature: Coftoer £ Glynr

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
SECOND QUARTER 2017 (April 1. 2017 THROUGH June 30, 2017)

This is to certify that Sportsman Channel (“Network™) is in compliance with the closed
captioning requirements set forth in Section 79.1, et seq., of Title 47 of the Code of
Federal Regulations (the “Regulations™), and that all programming provided by Network
to each Affiliate during the 2™ Quarter of 2017 was, to the best of Network’s knowledge
and belief, captioned to the extent required by such Regulations. Further, pursuant to
Section 79.1(§)(1) of the Regulations, Network hereby certifies that in the ordinary course
of business, it has adopted and follows Best Practices set forth in Section 79.1(k)(1)
thereof.

This is to further certify that Network does not currently contain any children’s
programming as defined under 47 CFR 76.225 of the rules and regulation of the Federal
Communications Commission (the *Children's Programming Rules™). In the event that
the Network includes any children’s programming on its schedule after the date hereof,
Network will provide in writing, by the tenth day following the end of the calendar
quarter in which such children’s programming is added, a description of such
programming specifying the dates and time of transmission and the duration of the
“commercial matter” included therein.

I certify that 1 have been designated by Network as the official responsible for the
oversight of compliance with the Regulations and the Children’s Programming Rules,
and | am familiar with the Regulations and the Children’s Programming Rules. [ declare
under penalty of perjury that the foregoing is true and correct.

Executed this 30th day of June, 2017
Network: Sportsman Channel

LA

By:  Steve Smith
EVP Distribution & Affiliate Marketing

1000 Chopper Circle, Denver CO 80204

vouw TheSportsmanChannel com




CHILDREN’S PROGRAMMING CERTIFICATE

SportsTime Ohio hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission

during the second quarter of 2017,

Dated: & / 2¢ ,/ (7

M1 ael Roche
D’ ector, Programming



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are_explained in detail below. I further certify that 1 have been designated by

as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:
kids . Thmk Rie
' WiL®
Y Angle
' W

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this % day of ( ‘ wme. 2017.
Signature
_-d-
Samn _saney
Name (Print)

VP ot O@em_ﬁm

Title



CHILDREN'S PROGRAMMING CERTIFICATION
2nd Quarter: April 1, 2017 to June 30, 2017

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television

Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by
SWAGAT  Botlywoed as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

SUPRABHAT — Mon.-SLN —  GAM To 3am (EGFep«T)
SUPRARBHAT — ™MD~ -GSO - dama To joam , TRROET  ALE Et |

Decci Pipnl — SUPEaBHNT helpg Rud 3 (eqfﬁ mer?  aboutl ouy cal\fuv